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Overview

On the path to success in most careers, individuals encounter the need for entrepreneurial acumen.  Some of these individuals may have developed this acumen through life or work experiences.  Other individuals may have been fortunate enough to have attended a college or university, and perhaps while at such institutions, they may have gained some entrepreneurial knowledge, skills, and habits of mind.  What is especially unlikely is that this type of education ever gets provided to individuals in the prime of their secondary education when they are especially receptive to entrepreneurship.  When high school students ask how they can succeed in their careers, they receive an education that largely omits preparation for entrepreneurship and the development of their entrepreneurial thinking.

What should be emphasized in this discussion of careers is that even for those young people who do not start their own ventures, having entrepreneurial skills is important.  Not all youth are born with a desire to start a business, nor is business ownership necessarily the best choice for every young person.  Career aspirations among the young can vary substantially and are more likely to focus on jobs in medicine, law, engineering, sciences, or the arts.  What often is missing from career preparation in the schools is the realization that entrepreneurial knowledge and skills are essential to the success of many careers even if the person never starts a business. 

The central thesis of The Entrepreneur in Youth is that there is an entrepreneur in youth who, if given a quality education, can be nurtured and stimulated.  If such an education for entrepreneurship was provided in high schools, it would have a lifelong effect on students’ thinking and actions, and significantly contribute to their career success as adults, regardless of whether they ever launch an enterprise.  Entrepreneurship education for youth also would make lasting contributions to social mobility, communities, and economic growth.

This book offers a comprehensive assessment of the aspirations, opinions, and knowledge of high school students about entrepreneurship.  It is based on an extensive comparative and longitudinal analysis of survey responses from national samples of youth, adults, and small business owners, with further study of the youth responses by gender, race, and ethnicity. Key findings show that youth have great interest in entrepreneurship and a strong desire to give back to their communities, but they lack the knowledge and experience to achieve their aspirations.  The book recommends that opportunities for entrepreneurship education be expanded and enhanced to develop entrepreneurial thinking among all youth so they can achieve career success.  The tapping of this resource pool of future entrepreneurs and their supporters holds great potential for increasing economic growth, improving communities through social entrepreneurship, and opening access and opportunities for the economic and social mobility of all youth, especially African Americans and Hispanics (or Latinos).  
